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The Nonino Prize to create culture 
 
by Elvira Serra 
 
Every prize is a celebration. But the Nonino Prize is a family celebration. And not just because 
the matriarch Giannola, with her daughters Cristina, Antonella and Elisabetta, opens the doors of 
their house in Percoto, Friuli, surrounded by their granddaughters (the seventh generation is on 
the way, congratulations!). Or because after dinner you can find a Nobel Prize winner for Physics 
singing Funiculì, funiculà and dancing the twist with contempt for the danger to his kneecap 
(Professor Giorgio Parisi, we have the evidence!). And not even because the great absentee, 
patriarch Benito who passed away last summer, is more present than ever in the memories, in the 
photographs, in the nostalgia depicted on the eyes of those who knew and loved him (how 
beautiful was his disarming answer to the question about the secret of grappa: «Make it well»; 
which after all is true for everything in life). After all, it is no coincidence that two people like 
Fabio Capello and his wife Laura have not missed an edition for decades now, despite the fact 
that the man who introduced them to the hosts, Ottavio Missoni, a fellow countryman of the 
Mister, is no longer here. Just as it is no coincidence that on Friday and Saturday, at the 
celebrations for the fiftieth anniversary of the Prize, not even Angela Missoni wanted be missing, 
despite the tears revealing the other great absentee, her mother Rosita, who passed away on 
January 2. And yet, the affectionate atmosphere that characterizes each edition must not make us 
forget the excellence that the prize represents: in fifty years the winners have anticipated the 
choices of the Nobel Prize winners six times (with Rigoberta Menchù, VS Naipaul, Tomas 
Tranströmer, Mo Yan, Peter Higgs and Giorgio Parisi). No one, therefore, can doubt that in the 
stills of the Nonino distillery Culture is created, with a big capital C and generous humbleness, 
typical of those who want to share what they know. Then, however, it is not clear why the costs of 
this enormous organizational machine cannot be all deducted like the "sponsorships in favor of 
amateur sports associations and clubs", which according to article 90 of law 289 of 2002 "are 
entirely deductible up to the amount of two hundred thousand Euro as advertising expenses". Is 
making culture worth less than doing sports? Minister Giuli, perhaps something could be done. 
Can we think about it? 


